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Catalyst is “Weed for the People”
Our Mission
To establish and operate an all-inclusive, elevated cannabis storefront retailer that is
custom-tailored and completely integrative with the local community at 4749 S. Rose Avenue

Our Motto
Catalyst - Oxnard’s motto and business model is “Weed for the People”—“Weed for the
People” is all encompassing way of life for our business that reflects how our Company treats
its customers, its employees, and the local community

Who We Are
Our Company is a Joint Venture between: (i) the owners and operators of one of the largest
cannabis business portfolios in California and the U.S., (ii) one of the most experienced
cannabis attorneys in the entire industry, (iii) one of the most successful real estate
professionals in the cannabis industry, (iv) a licensed and practicing medical doctor, and (v) an
established community leader that has worked with SEIU and the California State Senate
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Elliot Lewis, Owner & Manager
• Elliot Lewis, originally a successful real estate
developer, has applied his business acumen
in the emerging cannabis industry
• Elliot has successfully established, or is in the
process of successfully establishing, more
commercial cannabis operations in California
than any one single person:
– Successful active storefront retailers in the Belmont
Shore neighborhood of Long Beach, off Interstate
405 in Long Beach, and off Route 55 in Santa Ana,
with a minority interest in a 3rd Long Beach location
– A cannabis campus in Bellflower with an active
storefront retailer, an active manufacturing facility,
and an active distribution facility
– Two fully developed storefront retailers in Long
Beach (one being active), one under development
in Thousand Palms, another near Palm Desert, and
three in the City of Los Angeles
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Catalyst - Belmont Shore
• Elliot Lewis’s first storefront retailer, opened in 2017, Catalyst Belmont Shore is located right on Second Street in Long Beach,
which is well known for its upscale shops and boutiques
• Cannabis storefront retailer highlights:
–
–
–
–
–

Address: 5227 E. 2nd Street, Long Beach, CA 90803
Open since: October 2017
State License #: C10-0000227-LIC
2020 annual revenue: $7.65M
Projected 2021 revenue: $9.25M
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Catalyst - Cherry
• Right off Interstate 405 in Long Beach, Catalyst - Cherry is visible
to an estimated 379,000 vehicles passing by each day
• Cannabis storefront retailer highlights:
–
–
–
–
–

Address: 3170 Cherry Avenue, Long Beach, CA 90807
Open since: October 2018
State License #: C10-0000525-LIC
2020 annual revenue: $9.57M
Projected 2021 revenue: $10.75M
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Catalyst - Santa Ana
• Catalyst - Santa Ana serves a wide range of customers as one of
the few licensed storefront retailers in all of Orange County
• Cannabis storefront retailer highlights:
–
–
–
–
–

Address: 2400 Pullman Street, Santa Ana, CA 92705
Open since: April 2017
State License #: C10-0000230-LIC
2020 annual revenue: $9.50M
Projected 2021 revenue: $10.50M
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Catalyst - Bellflower
• Catalyst - Bellflower is part of a retail automotive center being
converted into a regional cannabis distribution hub, with
manufacturing and distribution that began operating in 2020
• Cannabis storefront retailer highlights:
–
–
–
–
–

Address: 9032 Artesia Boulevard, Bldg. B, Bellflower, CA 90706
Open since: May 2019
State License #: C10-0000376-LIC
2020 annual revenue: $10.59M
Projected 2021 revenue: $12.00M
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Catalyst - Eastside
• As the “Catalyst” of a brand conversion of Mr. Lewis’s storefront
retailer operations (formerly Connected-branded), the first
Catalyst-branded store opened in June 2020 on the Eastside of
Long Beach
• Cannabis storefront retailer highlights:
–
–
–
–

Address: 2115 E. 10th Street, Long Beach, CA 90804
State License #: C10-0000364-LIC
2020 annual revenue: $4.34M
Projected 2021 revenue: $9.25M
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Damian Martin, Owner & Compliance Officer
• Damian Martin, Esq. (State Bar #309684),
M.B.A., is an attorney that provides legal and
consulting services to clients in the
regulated cannabis industry and has done
so since the beginning of California’s
licensing of cannabis businesses
– Mr. Martin has personally drafted over ten local
regulatory ordinances, has successfully obtained
local approval for over 20 commercial cannabis
license applications, and has legal, project
management, and/or ownership responsibilities in
over 20 applications that are currently pending
approval or appeal / litigation—making him one of
the most prolific and successful cannabis
compliance attorneys in California and the U.S.

• Prior to his work in cannabis, Mr. Martin
worked for the D.C. Courts, Capital One, and
also served in the U.S. Navy
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Timothy Lewis, Owner & Real Estate
Development Officer
• Timothy Lewis is an accomplished
real estate agent (CA DRE #01877026)
and developer now applying his years
of experience and skill in the
cannabis industry
– Using his unique ability to locate real
estate, Mr. Lewis is the Managing
Member of TRL - Los Angeles LLC, a
minority partner in two social equity
cannabis dispensaries in Los Angeles,
316 Florence Holdings LLC and 1539
Manchester Holdings LLC
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Gregory Smith, Owner & Medical Officer
• Gregory Smith, M.D. (Physician’s and
Surgeon’s Certificate No. A 50680), QME, is a
licensed and practicing physician on the
cutting-edge of therapeutic uses of
cannabis, particularly opioid replacement
and addiction management
– From 1992 to 1995, Dr. Smith was the Director of
Pain Management at Harbor UCLA and Assistant
Clinical Professor at UCLA

• Currently, Dr. Smith is the President and
CEO of Red Pill Medical, Inc., a health and
wellness
company
developing
medical-grade
cannabinoid-based
supplements
• Beyond his cutting-edge medical practice,
Dr. Smith produced and co-wrote the feature
films American Addict (2012) and The Big
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American Addict
•
•
•
•
•

Producer: Gregory Smith, Sasha Knezev,
Ana Renovica
Writer: Gregory Smith, Sasha Knezev
Director: Sasha Knezev
Starring: Gregory Smith, Sasha Knezev
Recognitions: 11 Netflix Documentaries
That Will Change the Way You Think About
Drugs; nominated for Best Documentary at
the Seattle International Film Festival

A riveting look at the politics, big business, and
the medical industry that has made America
the most prescription-addicted society in the
world that explores how America is less than
5% of the World’s population but consumes
80% of the World’s prescription narcotics
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The Big Lie: American Addict 2
•
•
•
•

Producer: Gregory Smith, Sasha Knezev,
Ana Renovica, Satie Gossett
Writer: Gregory Smith, Sasha Knezev
Director: Sasha Knezev
Starring: Matthew Perry, Jonathan Davis,
Dennis Kucinich, Ron Paul

A deeper examination of how politics, money,
media, medical practice, the FDA, and the
pharmaceutical companies join at the hip—the
revelations are even more shocking and
disturbing than you can ever imagine
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Violeta Aguilar-Wyrick,
Owner & Community Liaison
• Violeta Aguilar-Wyrick, MPP, is a political
and public relations professional with local,
State, and national experience
– In the 2019 general election, Ms. Aguilar-Wyrick
successfully led Gaby Plascencia’s City Council
campaign in the City of Riverside to victory,
breaking barriers with Councilmember Plascencia
as the first Latina on the Riverside City Council

• Ms. Aguilar-Wyrick’s work and clients have
included
SEIU
121RN,
SEIU-UHW,
Opportunity PAC, and the State Legislature,
whose awards and honors include:
– Assembly Member Jose Medina Woman of
Distinction Award
– Riverside County NAACP Salute to Labor-Foot
Soldier Award
– UCR School of Public Policy Abraham “Manny”
Rice Scholar
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Location Plan
Our Philosophy
Our Company’s Owners are experienced real estate developers and
owners / operators of active storefront retailers (and other
businesses) with outstanding reputations in their local community.
As a result, our Company takes the position that neighborhood
compatibility starts with selecting a site that has the necessary
characteristics for an operation integrated with the neighborhood.
Accordingly, 4749 S. Rose Avenue is located in the City’s General
Commercial Planned Development (C-2PD) zoning district and is not
located within the 600-foot radius of any sensitives uses. 4749 S.
Rose Avenue is insulated from the surrounding residential areas
through (i) its location within an existing large shopping center, (ii)
surrounding compatible uses, (iii) Rose Avenue and E. Pleasant Valley
Road, and (iv) the shopping center’s service entrance, which is
secured with a locked gate and surrounded by a concrete wall.
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Oxnard Cannabis Ordinance Overlay Areas
• 4749 S. Rose Avenue is the
only viable storefront retailer
location in Southeast Oxnard
• Our Company intentionally
sought out 4749 S. Rose
Avenue for its location (i) to
avoid clustering of storefront
retailers on the north end of
the City and Oxnard Blvd.
like the “Green Mile” in Port
Hueneme and (ii) to provide
economic development and
community benefits to a
historically underserved area
of Oxnard
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Vicinity Map for 4749 S. Rose Avenue
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Overview of 4749 S. Rose Avenue
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Highlights of 4749 S. Rose Avenue
• 4749 S. Rose Avenue is highly suitable to operate a storefront
cannabis retailer based on the following characteristics:
– Located within a large shopping center that will alleviate additional vehicle or
pedestrian traffic and insulate our storefront retailer from residential uses
– The shopping center currently has over 238 parking spaces and our
Company has the exclusive use of six (6) parking spaces
– The dispensary’s Secure Exit and shopping center service entrance, which is
secured with a locked gate and surrounded by a concrete wall, can be used
for secure retail delivery
– No sensitive uses within 600 feet
– Immediate access to Pacific Coast Highway and E. Pleasant Valley Road
– Secure concrete block building for enhanced security
– Minimal exterior updates are needed to be consistent with the look of the
shopping center
– The continuity of the shopping center will be maintained with our storefront
retailer being a complimentary retail business
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Storefront Retailer Operational Layout

Security Premises Diagram
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Safety Premises Diagram

Location Exterior Renderings

Before:

After:
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Sample Catalyst Interior Designs
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Neighborhood Compatibility Plan
Our Philosophy
For the Oxnard local community, “Weed for the People” means that
our Company is fully engaged and integrated with its neighbors and
neighboring businesses with a robust Neighborhood Compatibility
Plan and Cannabis Community Benefits and a dedicated Community
Liaison to provide educational services, conservational efforts,
employment opportunities, and financial donations to the community.
Accordingly, our Company will manage its operations in a manner that
curbs any potential nuisance or detriment to the public health, safety,
convenience, and welfare of people residing, working, visiting, or
recreating in the area and the larger community. The following
policies—which together constitute our “Good Neighbor Policy”—are
in place to demonstrate how we as a business will achieve this
objective and how we will manage our staff and operations to
minimize and remove any and all negative impacts.
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Consumer Protection / Nuisance Mitigation –
“The Twenty Commandments”
1.

An Onsite Manager to whom emergency notice can be provided shall be on the storefront retailer at all times during
hours of operation. Our Company shall also provide the name and telephone number of an Owner or Manager to
whom emergency notice may be provided 24 hours a day and our Community Liaison.

1.

Contact information for our Company’s Onsite Manager and Community Liaison shall be made readily available both
via the Company’s website and on file with the City and State.

1.

Our Company shall prominently display a copy of its State and City-issued permits in a prominent location visible and
accessible to customers and the public.

1.

At no time shall any of the following items be allowed on the storefront retailer: (i) any controlled substance, other
than cannabis; (ii) any paraphernalia used for the ingestion of any type of controlled substance; (iii) alcoholic
beverages; or (iv) firearms, except in strict compliance with federal, State, and City laws and regulations.

1.

Our Company shall not sell alcoholic beverages or tobacco at the storefront retailer and shall prohibit the smoking,
vaporization, ingestion, or consumption of alcohol, tobacco, or cannabis in any form at the storefront retailer.

6.

No employee shall be under the influence of alcohol or drugs while on the storefront retailer premises.

7.

All cannabis products sold by our Company shall be cultivated, manufactured, and transported by licensed facilities
that maintain operations in full conformance with State and local regulations.

8.

To track and report on all aspects of its cannabis storefront retailer operation, our Company shall have in place a
point-of-sale or management inventory tracking system, which shall have the capability to produce historical
transactional data for review and shall be in compliance with the State’s track-and-trace system, METRC.
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Consumer Protection / Nuisance Mitigation –
“The Twenty Commandments”, cont’d
9.

The Company shall not have an onsite physician for the purpose of evaluating patients for issuance of a medicinal
cannabis recommendation or identification card nor shall the Company give or offer to give any form of remuneration
to a physician providing medical recommendations for cannabis use if the physician or his or her immediate family
have a “financial interest” (as that term is defined in Section 650.01 of the California Business and Professions Code
(“B&P Code”) in the Company or its cannabis storefront retailer. Our Company shall not distribute any form of
advertising for physician recommendations for medicinal cannabis unless the advertisement bears the notice
contained in Section 2525.5 of the B&P Code.

10.

Our Company shall not hire to employ any person under 21 years of age at the storefront retailer and shall not allow
any individual under the age of 21 in the storefront retailer unless the individual has a medical recommendation and is
over the age of 18.

11.

Our Company shall not discriminate or exclude patrons in violation of local, State, or federal laws and regulations.

12.

Our Company shall ensure that cannabis or cannabis products shall not be visible with the naked eye from the exterior
of the storefront retailer or from any public or other private property owned or controlled by our Company.

13.

Outdoor trash receptacles shall be available near the entrances to and exits of the storefront retailer, and the
storefront retailer shall be continuously maintained in a safe, clean, and orderly condition with twice daily litter pick‐up
within 100 feet of the storefront retailer. Such litter pick‐up shall include inspections for graffiti, which shall be
removed within 24 hours of detection.

14.

All exterior windows, doors, loading and unloading docks or bays, and any points of ingress or egress into the
storefront retailer shall be secured from unauthorized entry by commercial grade, nonresidential locks, and in a
manner approved by the Oxnard Police Department and the exterior of each of the foregoing areas shall be
illuminated during evening and early morning hours.
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Consumer Protection / Nuisance Mitigation –
“The Twenty Commandments”, cont’d
15.

The ingress and egress points of any storage areas for cannabis products shall be locked and secured at all times,
and under the control of and accessible only by employees.

16.

All waste generated by or resulting from commercial cannabis activities shall be disposed of as required by law, and
pending disposal shall be stored in a locked and secure area that is under the control of and accessible only by the
Company’s authorized personnel.

17.

Our Company shall employ odor control devices and techniques to ensure that odors from cannabis products are not
detectable offsite of the storefront retailer.

18.

Signage for the storefront retailer, shall comply with the Oxnard Municipal Code, including, but not limited to seeking
the issuance of a sign permit, if required. Our Company shall notify customers of the following by written agreement
and by conspicuously posting of notices in a minimum of 15-point font:
“The sale or diversion of cannabis or cannabis products without a permit issued by the City of Oxnard is a violation of
state law and the Oxnard City Code. Secondary sale, barter, or distribution of cannabis or cannabis products
purchased from a Permittee is a crime and can lead to arrest. Patrons must not loiter in or near these premises and
may not consume cannabis or cannabis products in the vicinity of this business or in any place not lawfully permitted.
These premises and vicinity are monitored to ensure compliance.”
“Warning: the use of cannabis or cannabis products may impair a person’s ability to drive a motor vehicle or operate
heavy machinery.”
“CALIFORNIA PROP. 65 WARNING: Smoking of cannabis and cannabis-derived products will expose you and those
in your immediate vicinity to cannabis smoke. Cannabis smoke is known by the State of California to cause cancer.”
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Consumer Protection / Nuisance Mitigation –
“The Twenty Commandments”, cont’d
19.

Our Company believes each customer acts as an ambassador for our storefront retailer as well as the entire cannabis
community and the City of Oxnard. As a result, we want our customers to feel cared for, to be recognized as
important, and to leave our storefront retailer inspired to be a positive voice for cannabis and the local community. To
reinforce that higher purpose, our Company will require customers to sign an agreement saying they will adhere to
these policies so that we may maintain strong relationships with our surrounding neighborhood and ensure that all our
customers are treated with respect and dignity.

20.

Our Company will create a public awareness campaign for responsible cannabis consumption by sponsoring free on
and off-site workshops and seminars to the general public on topics related to responsible cannabis use as well as
legal and policy updates regarding commercial cannabis. By becoming embedded into the fabric of the community,
our Company will seek to emerge as a touchstone for reliable information and a trusted partner to the community’s
residents.
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Odor Mitigation Plan
•

•

Our Company will use
state-of-the-art
odor
mitigation
technology
installed by a certified
engineer
Further, our Company
will train employees on
odor
detection
and
reporting
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Light, Noise, and
Traffic Mitigation
Plan
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Parking Management Plan
•

4749 S. Rose Avenue is located in a shopping center that currently has
over 238 parking spaces; as such, we do not anticipate any issues with
parking and vehicle traffic and have secured the exclusive use of six
parking spaces to comply with Section 11-445(l) of the Oxnard City Code
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Waste Management & Environmental
Mitigation Plans

Our Company shall destroy, using a third party
waste hauler or making arrangements with a
licensed distributor, cannabis products: (i) if the
cannabis products went unused; (ii) if internal
quality control assessments determine that the
cannabis products are unusable; (iii) if the
cannabis products are subject to recall; or (iv) if
the cannabis products have been returned to
our storefront retailer

Environmental Impact Mitigation
•

Our Company will implement the following sustainable practices into its
construction and design plans to minimize any potential negative
environmental impacts from its operations: (i) green energy; (ii) water
conservation; (iii) green / sustainable materials; (iv) green waste
management; and (v) green / sustainable business practices
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Cannabis Community Benefits
Overview
Community Liaison – Owner Violeta Aguilar-Wyrick is our Community
Liaison. Ms. Aguilar-Wyrick’s background gives her the unique skills
to serve the Oxnard community and will ensure our Company is able
to organize and address community concerns in a timely manner
Hotline – Our Community Liaison will setup a 24/7 community hotline
Quarterly Open Houses – Our storefront retailer will host quarterly
open houses to adults 21+ to engage the community
Advisory Board – An advisory board consisting of reputable members
of the community and cannabis industry will be established
Educational Seminars – Our storefront retailer will host regular
seminars and discussions to engage and educate the community
Labor Relations – We have an established committed relationship with
UFCW and are committed to local hiring and paying Living Wages
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Community Benefits Agreement
• Our Company proposed and will commit to the following with
Oxnard via a binding Community Benefits Agreement:
1.

2.
3.
4.
5.
6.

A fee equal to 2% of gross receipts from the operation of our retailer to
assist local organizations / nonprofits approved by the City Manager and
Police Chief
A payment, upon issuance of our Certificate of Occupancy, of $250,000.00
as a contribution to the City’s Cannabis Community Reinvestment Fund
Assurance that at least 75% of our non-Owner / Member employment
positions AND hours are filled by residents of Oxnard
Paying non-Owner employment positions a “Living Wage”
Entering into a CBA with UFCW 770
Development and implementation of a Social Equity Incubator Program
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Operational Community Benefits
• Through our Community Benefits Agreement commitments ($250K
upfront and 2% of gross revenues) combined with our Owners’
proven track record of operating multiple cannabis retailers, we
conservatively estimate that our operation will result in the
following direct financial benefits to Oxnard and its residents
• The below financial projections are based on the actual financial
performance of Catalyst - Belmont Shore over a multi-year period,
not a speculative “model”
Gross Revenues

2021
$2,171,352

2022
$6,592,988

2023
$8,560,654

Total
$17,324,994

Measure G Taxes

$86,854

$263,720

$342,426

$693,000

Community Benefits

$293,427

$131,860

$171,213

$596,500
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Labor and Employment
• All of the storefront retailers owned /
overseen by our Manager, Elliot
Lewis, have collective bargaining
agreements (“CBA”) with UFCW
• In June 2020, those active retailers
and our Owners Elliot Lewis, Damian
Martin, and Timothy Lewis entered
into a Global CBA with UFCW that
automatically
applies
to
any
storefront retailers owned by Messrs.
Lewis and Martin
– The Global CBA will automatically apply
to EEL - Oxnard LLC

• We
proudly
operate
storefront
retailers with UFCW employees and
believe
we
have
the
most
pro-employee CBA in the industry
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Additional Labor & Employment Policies
Living Wage – Our Company uses the following benchmark for the
definition of “living wage”: 200% of the Federal Poverty Level for a
family of two (currently, $17,240.00 x 2 = rounded up to $35,000.00)
Local Hiring – To ensure that at least 75% of all our employee
positions AND hours are Oxnard residents, our Company will take an
all-inclusive approach to hiring and use the deep ties of its Owner and
Community Liaison to public service and community organizations
make jobs available directly to local residents
Social Equity Incubator – Through its strong relationship with UFCW
Local 770, our Company will commit via a Community Benefits
Agreement to serve as a Social Equity Business Incubator by offering
support to local cannabis social equity businesses in the form of
mentorship, training, equipment donation, a percentage of shelf space
dedicated to Oxnard equity business products, legal assistance,
financial services assistance, and/or technical assistance support
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“Weed for the People” of Oxnard
• In line with our “Weed for the People” business
model, our Community Liaison has already
begun the process of engagement—to include
direct
financial
donations
and
volunteering—with
numerous
local
organizations such as:
– UFCW Local 770: Participation in and organizing food
drives
– The Central Coast Labor Council: Participation in and
organizing food drives
– Holiday Toy Drive-Cops for Tots: ~$1.5K toy and gift card
donation
– The Central Coast Alliance United for a Sustainable
Economy: $1K donation
– The Center for Community Action and Environmental
Justice: Developing expungement clinics
– The Inlakech Cultural Arts Center: $1K donation
– Lucha and Lucha Corazón Barrio Service: $2K scholarship
donation and commitment to mentor scholarship recipients
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Community Endorsements
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Community Outreach
• In September 2020, our Company mailed out a link to a community
survey regarding our retailer to all residents and property owners
within 1,000 feet of 4749 S. Rose Avenue
– On September 30th, we hosted a neighborhood meeting to provide this
presentation to the local community

• In January 2021, our Company conducted a second survey
regarding our retailer to all residents and property owners within
1,000 feet of 4749 S. Rose Avenue

43

Community Survey Results
Total Residences: 577; Total Responses: 212
Community Needs
Safety & Security
Roads & Streets
Parks & Rec
Environment & Sustainability
Arts & Cultural Spaces
Educational Programs
Mental Health Services
Jobs
Housing
Low Income Services
Business Development
Community Involvement

•

Level of Importance
3.98
3.99
3.93
3.97
3.93
3.99
3.99
4.00
3.95
3.93
3.94
3.95

Level of Satisfaction
3.84
3.14
3.85
3.98
3.92
3.90
3.98
3.96
3.90
3.04
3.91
3.89

In response to the survey results, our Company engaged and donated
scholarships funds to Lucha and Lucha Corazón Barrio Service and is presently
engaging to explore ways to contribute to the Southwinds Pocket Park Project
and with the Oxnard Downtown Management District
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Contact Information
• A Dropbox containing this Presentation can be found at:
bit.ly/EELOxnardPresentation
• For more information and inquiries please contact:
Elliot Lewis
Owner & Manager
Phone: (562) 370-3780
Email: elliot.lewis.ceo@southcordholdings.com
Violeta Aguilar-Wyrick
Owner & Community Liaison
Phone: (909) 544-0828
Email: violeta.aguilar@catalystcannabis.co

45

Questions?
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